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ABSTRAK 
 
Penelitian ini bertujuan untuk mengetahui adanya pengaruh 
membeli tanpa diketahui, menghindari interaksi sosial, berbagai macam 
produk, pencarian informasi, dan perasaan positif terhadap pembelian 
kompulsif produk fashion pada online shop. Karakteristik responden yang 
diteliti adalah semua orang yang pernah berbelanja produk fashion pada 
online shop baik di internet maupun di blackberry messenger (BBM) dan 
berusia minimal 17 tahun dengan jumlah responden sebanyak 100 orang. 
Teknik analisa data yang digunakan adalah regresi linier berganda dengan 
program SPSS for windows versi 13. 
Hasil penelitian ini menunjukkan bahwa membeli tanpa diketahui, 
menghindari interaksi sosial, berbagai macam produk, pencarian informasi, 
dan perasaan positif berpengaruh positif terhadap pembelian kompulsif 
produk fashion pada online shop 
 
Kata kunci: Membeli tanpa diketahui, menghindari interaksi sosial, berbagai 
macam produk, pencarian informasi, perasaan positif, 
pembelian kompulsif, online shop 
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Effect of Consumer Motivation on Compulsive Buying Fashion Product 
at the Online Shop 
 
ABSTRACT 
 
This study aimed to investigate the influence of buying 
unobserved, avoiding social interaction, product variety, information search, 
and immediate positive feelings of the compulsive buying fashion products 
at the online shop.  Characteristics of the respondents surveyed are all 
people who have ever shopped online shop fashion products on both the 
Internet and on blackberry messenger (BBM) and at least 17 years old by 
the number of respondents as many as 100 people. Analysis Data technique 
was used is multiple linear regression with SPSS for Windows version 13. 
Results of this study indicate that the buying unobserved, avoiding 
social interaction, product variety, information search, and immediate 
positive feelings give a positive effect on compulsive buying fashion 
products at the online shop. 
 
Keyword: Buying unobserved, avoiding social interaction, product variety, 
information search, immediate positive feelings, compulsive 
buying, online shop 
 
